UNICEF& AR'T BODEGA



A Gala organized with luxury brands from the country that will benefit
a children's humanitarian organization supporting Venezuela for
almost 30 years. The night at The Moore Building will bring fashion
designers, artists, jewelers, and other luxury brands to support for the
first time a new hope for the Children of Venezuela, in the city of
Miami.



THE OFFICIAL UNVEILING OF

LIVE ENTERTAINMENT



A TICKETED EVENT

in the regional markets of South Florida and New York City.

* We have seven years of experience developing important
relationships with major corporations, luxury brands, socia

New York City.

* The ticketed event is relevant to offset the cost of the prod
the event planning strategy.
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in the regiork City.

We have seven years of experience developing important
relationships with major corporations, luxury brands, socialites, non-

New York City.

The ticketed event is relevant to offset the cost of the production an
the event planning strategy.



LOCATION: THE MOORE BUILDING
CAPACITY: 800 people

ENTERTAINMENT: Mambo Babalu

Live Music.

Live Entertainment: Mambo Babalu.

DATE: Friday November 8th, 2019
RED CARPET STARTS AT 7 PM

TIME 8pm- 11 pm

VALET PARKING

FOOD &BEVERAGE Included
Individual tickets: $250

Please purchase at: www.artbodegamagazine.com

**All proceeds will benfit UNICEF
and the Children of Venezuela.

HONORING

CARMEN CHUMACEIRO
MICHAEL CAPPONI
ANGELSANCHEZ

Friday November 8th, 2019

COMMITTEE
South Fonda

Rebeca Herrero, Melissa Ganz, Ivelin Giro,
Adelne Ferro, Barbara Gilbert & Sally Kimball.

New York

Jean Shatiroft, Mana Fishel, Norah Lawlor, Lizze
Asher & Pamela Morgan.

ARTISTS

Rose Hartman, Gail Gaurren, Tambaran Gallery
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Sponsorship levels

A TICKETED EVEN Trasimmm1 et s10000

Includes Title Sponsorship, one table of 10 VIP guests, mclusion in the print special edition of Art Bodega Magazine for Unicef, hive
mention of the sponsorship, screening of the logo on the ofhcial video, 2 VIP Tickets to Miam Design Distraict Art Basel 2019,

Art Bodegaritagdzihethdsieftemsiviiexpérienceiwithrhighlend events
in the regiBHSICHSPRETS EPSOEH FIBTidE SHg NEW YR €t

o We have seven years of expeﬁe’dbeedé?ﬁéqopi_r)g important o0
participlallteion Hﬁﬁ é(l)rjcu%i; @E@Wﬂ?ﬁlr@?mgmgl ﬁﬁéﬁ%@&gﬁﬁ%ﬂ% EEEE Xnﬁg?%ajseign Issuie.

New York City.

: ) ) Iver Level . $ i :
rThegbisstive s.foishares S2a0ipsT icket vor . nightafifashion Anf Ly
lu XUeYs s@ﬁr@ Qbﬁfg%@mﬂbdi@&th)rﬁwt coverage of the Event in the Art &Design Issue 2020.

— 0 ~~ ~ _ 1

INDIVIDUAL TICKETS $250



For any additonal inquiries contact:
Art Bodega Magazine
Rebeca Herrero/ Ivelin Giro
NY: 646-761-9123
Miami: 305-989-6230
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